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BootB Leads Global Revolution in Advertising Industry

(November 27, 2007) A new online marketplace for Creative ideas launches today. BootB allows anyone anywhere in the world to respond to the Creative Briefs of the major companies and be paid professional fees for their ideas. The world’s top Brands, such as Auchan, Ferrero, Lego and Peugeot have been among the first ones to publish their Creative Briefs on BootB in search of Unlimited Creativity.
If you have ever seen an ad and thought “I could do that,” (or “I could do better than that,”) BootB is for you. On top of agencies and freelancers any individual with any sort of Creative impulse is invited to respond to the Creative Briefs published on www.BootB.com. Children in New Delhi and housewives in Marrakesh are as eligible as ad executives on Madison Avenue.
“For too long advertising market has been a closed shop, limiting contributions only to those inside,” says Pier Ludovico Bancale BootB Founder and CEO. “For years I was on the client side, with L'Oréal, Johnson and Johnson and Colgate-Palmolive, and I was so frustrated with the lack of Creativity shown by the traditional agencies. I have been speaking with brand owners all over the world, and I found out that I'm not alone in my frustrations. Everyone I have spoken to about BootB is excited about the idea. We're gathering Creativity from around the planet and delivering it to the Brands who will value it most. BootB creates a place where talent meets opportunity, a place where anyone can profit from their creativity.“

Martin Lindstrom, one of the leading figures in the branding industry and an advisor to BootB believes that brand owners will benefit from opening up channels to wider creative resources. “BootB brings creative talent and buyers together, bypassing obstacles to creative thinking and reaching across the world with ‘out of the Box’ thinking. BootB gives new talent an audible voice, enabling clients and sellers to meet in unexplored territory. It’s the beginning of the end of established advertising agency models, introducing brands to powerful new dimensions,” says Martin Lindstrom.
The Briefs can be published on www.BootB.com in 12 languages, thus reaching the vast majority of the global population and giving Brand Builders access to Creative Solutions from people around the planet. For every Brief published there is a Budget tied to it, thus securing the payment for the idea that client will consider the best. Additionally, the registration process (not registration but publication) sets up a legally binding contract between a Creator and BootB stating that all ideas remain the Creator's property until a client buys one. BootB pays 90 percent of the purchase price to the person who submits the chosen concept. 

BootB is the concept that will revolutionize both the world of business and creative talents’ life, allowing everyone to get both insight – and income.
For further information, interviews or images please contact Lana Poli at l.poli@BootB.com 

