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MySQL NYC World Tour
Harness the Power of MySGL.

When: Wednesday, June 18, 2008
Time: 5:30 p.m.

Where: web2zone

54 Cooper Square
between 4th & 3rd Ave
MNew York NY, 10003

(212) 614-7300

What happens when the world's most
popular open source database
joins the world's largest contributor to
OpEN Source communities?

The possibilities are limitless -- the
opportunities are defined only by your
own innovative boundaries.

Join us to find out how thiz new global
standard will change the economic
model behind IT strategies and expendi-
tures for years to come. Enjoy cocktails,
hors d'oeuvres, and state of the art
game-play consoles and design modules
at web2zone.

REGISTER NOW

Signup
Today
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o Account with 250 e-mails free.
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More Latest News

Marketwire Named the Official Newswire
Service of the Telx CBX

LivePerson CEO Robert LoCascio Named
Ernst & Young Entrepreneur Of The Year
2008 Award Finalist in Metro New York Area

Fried Frank Wins Two Burton Awards

Smart ID Plus Enhance Death Records to
Help Battle Identity Fraud

SCOTT M. SHAPIRO JOINS COZEN
O’CONNOR’S NEW YORK DOWNTOWN
OFFICE AS ASSOCIATE

Fiber Optics Pioneer Wins Marconi Prize

BootB Leads Global Revolution in Advertising
Industry

New York -

Top Brands Use BootB to Solicit Public for New Ad Concepts

NEW YORK -- A new online marketplace for the creative
services industry launches today. BootB allows anyone
anywhere in the world to respond to the creative briefs of
major organizations and be paid professional fees for their
ideas. Already, BootB has secured agreements with some
of the world’s top brands, such as Auchan, Ferrero, Lego
and Peugeot.

The website, www.BootB.com, is the brainchild of Pier
Ludovico Bancale. He said, “The world is full of creative
people — especially children - but most of them have no
outlet for their ideas. BootB gives individuals access to a
lucrative market where they can win business from top
brands. The creative world, thanks to BootB, is nhow open
for business.”

Martin Lindstrom, internationally renowned branding expert
and adviser to BootB, believes brand owners will benefit
from opening up channels to wider creative resources. He
believes the concept of ‘unlimited creativity’™ which comes
from engaging the world and not just the ad experts, will
unearth the best possible creative executions and deliver
maximum impact for marketing budgets.

“BootB brings creative talent and buyers together,
bypassing obstacles to creative thinking and reaching
across the world with ‘out of the box’ thinking,” said
Lindstrom. “BootB gives new talent an audible voice and
marks the beginning of the end of the traditional
advertising agency model.”

It's a shock to the agency world, as Bancale explains. “For
years | was client side, with L’Oreal, Johnson and Johnson
and Colgate-Palmolive, and | was so frustrated with the
lack of creativity shown by the typical agencies. | have
been speaking with brand owners all over the world, and
I’m not alone in my frustrations. Everyone | have spoken
to about BootB is excited about the launch. We’re
gathering creativity from around the world and delivering it
to the big brands who will value it most.”

Anyone, anywhere with a creative impulse is invited to
respond to the creative briefs placed on www.BootB.com
by major advertisers. Children and housewives in
Marrakesh are as eligible as ad execs on Madison Avenue.

How does it work?

. The briefs will be published on the site in 12
languages, thus reaching 95 percent of the global
population and giving brand builders access to
creative solutions from people around the world.

. BootB is already working with some of the world’s
biggest brands, people who realize that not all the


http://click.linksynergy.com/fs-bin/click?id=*eaceQ7*YbQ&offerid=132189.10001568&subid=0&type=4
http://newyork.dbusinessnews.com/index.php
http://newyork.dbusinessnews.com/index.php
http://newyork.dbusinessnews.com/signup.php
http://newyork.dbusinessnews.com/signup.php
http://newyork.dbusinessnews.com/userhome.php
http://newyork.dbusinessnews.com/userhome.php
http://newyork.dbusinessnews.com/adclass.php
http://newyork.dbusinessnews.com/adclass.php
http://newyork.dbusinessnews.com/subscription.php
http://newyork.dbusinessnews.com/subscription.php
http://newyork.dbusinessnews.com/faq.php
http://newyork.dbusinessnews.com/faq.php
http://newyork.dbusinessnews.com/aboutus.php
http://newyork.dbusinessnews.com/aboutus.php
http://newyork.dbusinessnews.com/contactus.php
http://newyork.dbusinessnews.com/contactus.php
http://newyork.dbusinessnews.com/dbNewsAd/adclick.php?bannerid=279&zoneid=0&source=&dest=https%3A%2F%2Fwww.suneventreg.com%2F%2Fcgi-bin%2Fregister.pl%3FEventID%3D2181
http://newyork.dbusinessnews.com/dbNewsAd/adclick.php?bannerid=107&zoneid=0&source=&dest=http%3A%2F%2Fwww.zoommailer.com%2F
http://newyork.dbusinessnews.com/shownews.php?newsid=159695&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159695&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159667&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159667&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159667&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159657&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159576&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159576&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159555&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159555&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159555&type_news=past
http://newyork.dbusinessnews.com/shownews.php?newsid=159516&type_news=past
http://www.bootb.com/
http://www.bootb.com/
http://www.bootb.com/
http://www.bootb.com/
http://www.bootb.com/
http://www.bootb.com/
http://www.bootb.com/
http://www.bootb.com/

New Jersey Governor Jon Corzine at New
York & New Jersey Minority Supplier
Development Council's Expo in NYC June 2-3

Hotel in White Plains, NY Now Offers the
Ideal Summer Getaway

Online Marketing Solutions Provider, [x+1],
Secures $16 Million in Funding

zanox opens global incubator in Berlin to
develop fresh online marketing talent,
launches “Monetization 2.0” contest

Wyke Farms to Introduce 100 Year-Old
Family Cheddar Recipe at the International
Dairy-Deli-Bake Show

iCrossing Moves to Larger Offices in NYC

La Perla Appoints Suzy Biszantz Chief
Executive Officer, North America

PayPalMemberScript.com announces a new
Membership Website Software (PHP Script)

ComplyXL strengthens spreadsheet
compliance with visibility for the audit
process

> Archives
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best ideas come from the great marketing
conglomerates in New York or London.

Fees & Integrity

. For every brief published there is a budget tied to it.
This is provided via an ESCROW account so the
client does not lose interest on that amount. And
with the budget already covered, payment for each
brief is secured in advance.

. BootB pays 90 percent of the budget to the person
who submits the chosen concept.

. The website is SSL encrypted to ensure the integrity
of the ideas. Additionally, the registration process
sets up a legally binding contract between the
creators and BootB stating that all ideas remain the
creator’s property until a client buys the idea.
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